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Parisian Peel and Microdermabrasion Celebrate 10th Anniversary 

Boomers, medi-spas and men drive medical microdermabrasion in U.S. 

GOLDEN, Colo. –  The concept of exfoliation – or removing the top layers of the skin to help treat skin blemishes, acne, fine lines and wrinkles – has been around since the time of the ancient Egyptians. The concept has gone through many changes over the years, and in the last decade, it has been transformed into a sophisticated, non-surgical medical treatment called microdermabrasion. Microdermabrasion has become one of the top five non-surgical cosmetic procedures in the U.S. 

Prior to microdermabrasion, mechanical exfoliation treatments were expensive, carried the risk of pain or infection, and sometimes involved recovery periods of up to two weeks. But since its introduction in the U.S. 10 years ago, medical microdermabrasion has become synonymous with the Parisian Peel( brand, and its growth has been driven by a huge increase in demand from baby boomers seeking less invasive anti-aging treatments and an explosion in the number of medical and day spas.

There are now about one million medical microdermabrasion procedures performed in the U.S. each year according to the American Society for Aesthetic Plastic Surgery (ASAPS). And in 2006, microdermabrasion overtook Botox®, fillers and chemical peels to become the most popular non-surgical cosmetic skin procedure among men, who now make up about 30 percent of all spa visits. 

“We’re in our 10th year, and we continue to see a huge upside from aging boomers and medical spas, day spas and physician practices offering these non-invasive anti-aging treatments,” observed Alison Shaya, President of Aesthetic Technologies, manufacturer of Parisian Peel. Shaya took over Parisian Peel’s operations in March 2004 and has led the company to a 250 percent growth in revenues. 

Microdermabrasion has maintained its popularity, according to Shaya, because of its reputation as a safe, effective, non-surgical, “lunch hour” procedure that allows patients to quickly return to normal activities with great results and virtually no side effects. “Other treatments have come and gone,” she adds. “But microdermabrasion has remained steady in its growth and appeal, and has become the backbone of many successful aesthetic practices.”

Shaya believes the microdermabrasion industry is very young and growing fast, but is also starting to show signs of maturity. The industry is facing the challenge of trying to regulate itself after being unregulated for the past ten years and remaining innovative enough to keep up with the changing demands of the skin rejuvenation industry. 

More spas and medical practices, according to Shaya, realize that different patients and varying skin conditions demand multiple skin treatment modalities. Shaya cites Parisian Peel’s recent introduction of the Duette™, the first microdermabrasion machine to offer both crystal microdermabrasion (aluminum oxide crystals) and a crystal-free skin resurfacing option using the patented DiamondTome™ system. The Duette allows practitioners the flexibility to switch between using crystals and crystal free methods, even during the same treatment.

Parisian Peel has plans to announce the introduction of its Suffusion dermal infusion system designed to promote cellular renovation, enhance fibroblastic activity and increase collagen synthesis using a proprietary topical product. This introduction will include clinical data to support the efficacy of the procedure. The company also plans to further expand its distribution through group purchasing organization (GPO) agreements and leverage its influence within the skin care market with the introduction of additional skin care products. 

“I think we’ve been so successful in capturing market share and in becoming synonymous with microdermabrasion because we prepared for growth and continued to deliver the highest level of customer service consistent with product quality,” observed Shaya. “It was challenging at times, but now Parisian Peel is riding the crest of the skin care wave.” 

Microdermabrasion, according to Shaya, has proven itself as a valuable, profitable service offering and will continue to impact the skin care industry for years to come. 

About Aesthetic Technologies

Aesthetic Technologies is the manufacturer of Parisian Peel, the leading and best-supported microdermabrasion equipment for the medical industry. The company delivers the highest quality and most reliable equipment on the market—evidenced by a significant installed customer base and numerous peer reviews and independent research—and remains at the forefront of aesthetic medicine.

Through its unique “Profitability Promise” (www.profitabilitypromise.com), no other aesthetic device manufacturer can match Aesthetic Technologies’ commitment to the business success of physicians and skin care professionals, nor equal their superior client support after the sale. For more information about Aesthetic Technologies or Parisian Peel, please visit www.parisianpeel.com, or contact 800-262-4412.

*All trademark references used herein, whether recognized or not, are the properties of their respective companies.

